










Attracting an average of 7,500 unique visitors each month and 40,000 page impressions, 

The Business Travel Magazine website gives companies the opportunity to showcase their 

product, services and brand to our loyal online readership.

The site not only provides visitors with regular updates on news from across the industry but 

also offers an archive of articles, reviews, guides and reports from previous issues of The 

Business Travel Magazine.

The latest issue – plus back copies of The Business Travel Magazine – can also be viewed in 

eMag format, while a photo gallery captures the best of the industry’s recent events.

Gallery: Reval Hotels 
fam trip to Riga

Gallery: Avis 
hospitality at the 
Henley Regatta

WWW.tHEbusinEsstrAVELMAG.CoM

“The Business Travel 
Magazine has a good 
mix of editorial 
features, news and 
comment, and is very 
well written. The fact 
the magazine has won 
the many awards it has 
is testament to how 
good it is.”

chris LeWis, eL aL israeL airLines

“I find The Business 
Travel Magazine highly 
informative and 
topically relevant while 
giving a good insight in 
to the ever changing 
world of business travel 
management. It’s a 
must-read for buyers 
and suppliers alike.”

sTeve proud, GLobaL TraveL 
ManaGer, WiLLis

The Business Travel Magazine is more than a print publication! Featuring regular news 
updates, an archive of guides and products reviews, plus a series of photo galleries, 
thebusinesstravelmag.com attracts an impressive following

For the corporate travel and meetings industry
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The Business Travel Magazine is distributed to more than 18,000 named readers who have 

direct responsibility for corporate travel and meetings management for SMEs and multinational 

companies throughout the UK & Ireland. 

The magazine’s circulation is comprised predominantly of small and medium-sized enterprises, 

although numerous multinational companies with UK offices also receive the magazine. 

Our readership database is broken down into more than 50 business sectors, ranging from 

manufacturing, mining and energy supply to finance, construction, transport, retail and hospitality.

Distribution

“I love reading  
The Business Travel 
Magazine as it keeps 
me up to date with all 
the latest news from 
suppliers, as well  
as giving impartial 
reviews on services 
and destinations. I 
particularly enjoy The 
Debate – as a buyer  
it’s often difficult to 
understand issues from 
a supplier’s point of 
view, which is always 
interesting.”

Lucy Webb, Group Travel 
Manager, Caitlin

With a large and diverse distribution, The Business Travel Magazine penetrates all 
corners of the industry, from secretaries and PAs at SME companies through to 
dedicated travel managers at multinationals and business travel agents

Readership breakdown

• �Direct responsibility for corporate travel 

(including ITM and ACTE members): 15,459

• �Business travel agents (including IATA 

licence holders and TMC staff): 2,372

• �Suppliers (airlines, hotels, rail, apartments, 

car hire, TMCs etc): 876

• Total Distribution: 18,707

Level of Responsibility

Manage travel	 47%

Make bookings	 35%

Arrangement meetings/conferences	 44%

Set travel policy	 23%

Annual Company Travel Spend

Under £100,000	 42%

£100,001 - £500,000	 29%

£501,001 - £1,000,000	 15%

£1,000,001 - £5,000,000	 7%

£5,000,001 +	 7%

Number of Business Travellers Employed

1 – 10	 13%

11 – 50 	 14%

51 – 250	 32%

251 – 500	 16%

501 – 1000	 17%

1001 +	 8% 

Company Travel Destinations

Africa	 21%

Australia	 25%

Central & Eastern Europe	 39%

Middle East/India	 41%

North America	 48%

North East Asia	 26%

Republic of Ireland	 28%

Scandinavia	 25%

South America	 26%

South East Asia	 35%

United Kingdom	 79%

Western Europe	 58%

(Figures from Readership survey November 2009 and subscriptions)

For the corporate travel and meetings industry

www.thebusinesstravelmag.com



“As a PA, travel 
management is not the 
only part of my role so I 
find The Business 
Travel Magazine an 
invaluable source of 
information. It’s easy to 
read and includes 
excellent features on 
the market, suppliers 
and trends.”

Linda Wadkin, Travel Manager 
and PA to Chief Executive, 
Courtaulds UK

Website Advertisement Rates

Magazine Advertisement rates

Double Page Spread: £7,000.00

Full Page: £3,750.00

Junior Page: £2,650.00

Half Page: £2,450.00

Third Page: £1,750.00

Quarter Page: £1,450.00

Sixth Page: £895.00

Inside Front Cover: £4,250.00

Inside Back Cover: £4,000.00

Outside Back Cover: £4,000.00

Inserts, Belly Bands, Cover 
Wraps, etc: £POA

Size/Frequency	 2 months	 4 months	 6 months	 8 months

Banner 405 x 90 pixels	 £1,300	 £1,800	 £2,500	 £2,900

Banner 468 x 60 pixels	 £900	 £1,500	 £2,000	 £2,600

Skyscraper 140 x 350 pixels	 £1000	 £1,600	 £2,200	 £2,700

Button 140 x 140 pixels	 £600	 £1,000	 £1,300	 £1,600

Mini Button 140 x 80 pixels	 £400	 £600	 £900	 £1,100

For a full list of advertisement sizes, all digital specifications or any other production 

information please contact: production@bmipublications.com. Alternatively call Clare or 

Shannon on: +44 (0)20 8649 7233

specifications
With rates starting from £895, advertising in The Business Travel Magazine offers  
value-for-money access to a comprehensive readership of key decision makers across  
the business travel industry. Online advertising starts from £400

contacts

Advertising enquiries: David Clare: david.clare@bmipublications.com

Editorial enquries: Andy Hoskins: andy.hoskins@bmipublications.com 

Production enquiries: Shannon Millard: shannon.millard@bmipublications.com

BMI Publications, Suffolk House, George Street, Croydon, Surrey, CR9 1SR  

United Kingdom

T: +44 (0) 20 8649 7233  

F: +44 (0) 20 8649 7234

E: enquiries@thebusinesstravelmag.com  

W: www.thebusinesstravelmag.com
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